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IL CIOCCOLATO COPRE 
IL 20% DEL TOTALE DEL 
MERCATO DEGLI SNACK
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VALORE DEL MERCATO GLOBALE
DEGLI SNACK È IN CRESCITA:

VALORE DEL MERCATO GLOBALE
DEGLI SNACK È IN CRESCITA:
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324,1
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Red Bull: 42.5%
Monster*: 30.1%
VPX: 8.2%
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TOTAL MARKET SNACKS ITALIA
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1,30%

98,70%

2020

2,26%

97,74%

Online

2021

2,91%

97,09%

2022

2,48%

97,52%

2023

2,22%

2024

2,22%

97,78% 97,78%

2025

2,48%

97,52%

2026

2,71%

97,29%

2027

2,92%

97,08%
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COMPOSIZIONE PER CATEGORIA IMPIANTO

10%

15%
25%

30%
20%

Snack salati e patatine

Cioccolato e barrette

Soda e Energy drink

Caramelle e Chewingum

Snack dolci e biscotti�����
Snack dolci e snack al cioccolato sono stati presenti in percentuale 
ridotta, in quanto impianti effettuati a ridosso del periodo estivo.
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KINDER TRISKINDER TRIS
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REESE'S 2 PEANUT BUTTER CUPSREESE'S 2 PEANUT BUTTER CUPS
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DIREZIONE AZIENDALE
Davide Guerrasio

RETE AGENTI

CONSORZIO CISA

LOGISTICA
1 Risorsa dedicata

UFF. VENDITE
3 Risorse dedicate

UFF. ACQUISTI
1 Risorsa dedicata

UFF. MARKETING
2 Risorse dedicate

IT (Esterno)
2 Risorse dedicate

B2C B2B
B2CB2B

B2CB2B
CUSTOMER CARE

MODERN TRADE GENERAL TRADENEGOZIO E-COMMERCE

AMMINISTRAZIONE LEGALE
1 Risorsa dedicata
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CEO
Davide Guerrasio

Mail: davide.guerrasio@davesamericanfood.com
Mobile: +39 347 693 6302

Business Development Manager
Matteo Imperi

Mail: matteo.imperi@davesamericanfood.com
Mobile: +39 351 890 2818

davesamericanfood.com
b2b.davesamericanfood.com 
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CONTATTACIhttps://www.davesamericanfood.com/gdo


